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• A study of community-wide isoniazid TB 
preventive therapy is being evaluated among 
South Africa gold miners that aims to rapidly 
and significantly reduce TB incidence.

• THIBELA TB  is ongoing, the purpose of this 
presentation is to share strategies to recruit 
volunteers to participate in a public health 
intervention
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• A study specific community participation 
programme was developed by the 
project team, including 
– Stakeholder Identification and engagement 

to promote stakeholder participation in the 
study 

– Community education & communication to 
create awareness of TB, the Thibela TB 
study as well as study activities.



Communication 
strategies
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• Multiple strategies were employed to 
implement the community education and 
communication plan. 
– A project brand was developed and a story telling 

approach adopted. (Insert recruitment video)
– All existing communication systems and 

educational programmes on the mines are used,  
– supplemented by additional communication 

strategies, which include the use of mass 
meetings,  group briefing sessions, peer 
educators, television, radio, music,  road shows,  
printed media (pamphlets and posters) and mobile 
phones.



THIBELA TB ID 
card



Enrollment 
gift

Visit 1 
incentive



Various Information 
Leaflets and 

posters

• Research Ethics

• Tuberculosis

• Thibela TB





Adherence 
Calendar



Incentive events: 
song and dance

Calendars in lucky    
draw for prizes

of small
value:

Airtime
Food hampers

Blankets
Sports Bags





Participant Follow up
Treatment supporters

– Room visits
– Parading

– Telephone contact
– SMS campaign 
implemented but 

stopped



Follow up Road shows



June gift 
for all

Visit 3 incentive
Visit 6 incentive





Month 9 Thank You
THIBELA TB Blanket
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• 3 Community advisory groups established
• 4 Participant advisory groups established
• 306 Peer educators trained and deployed
• 6000 volunteers recruited to participate in the 

BPS
• 7000 volunteers screened for TB and offered 

IPT
• 1500 volunteers recruited in 2 sub studies



Discussion & 
Conclusions
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• Challenges
– Time investment
– Stakeholder Management
– Management of Perceptions
– Language barriers
– Literacy or not
– Uncontrollable variables
– Cost



Future 
perspectives
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• Emphasis on
– Key message
– Reinforced by

• individual contact
• leadership example
• printed material
• electronic media
• group communication
• incentives
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